Rules of POPAI AWARDS 2024
Announcer and Organiser
The competition is announced and organised by the POPAI Central Europe professional association (the ‘Organiser’), a branch of the Shop!/POPAI world association. The mission of Shop!/POPAI is to promote and support point-of-purchase marketing.
 
Competitors
Admitted will be any company that presents a showpiece that fulfils the competition’s mission (the ‘Competitor’). The following competitors are particularly welcome:
· Makers and suppliers of POP advertising, shop furnishings, light advertising, digital communication, information and orientation systems, gifts and promotional items, and food and other goods
· Advertising agencies and sales promotion agencies
· Point-of-purchase advertisement customers.
 
Showpieces and Categories
Showpieces admitted to the competition need to be actual items applied in a specific delivered retail project. Admitted will be any material that fulfils the mission of the competition, such as POP material, promotional 3D items, shop furnishings, systems of digital and multimedia communication, light communication tools, information and orientation systems, comprehensive store concepts, and in-store campaign presentations.
The Integrated In-store Solutions category looks for the best sales campaigns that use a minimum of three different point-of-purchase communication features. Going beyond isolated solitary features, the focus is on the interconnectedness of all the parts involved that, combined, help customers to make their purchasing decisions.
The announced categories are:
1. Traditional POP Tools
A. Cars
B. Food
C. Non-alcoholic Beverages
D. Alcoholic Beverages and Tobacco
E. HoReCa
F. Chemist’s and Cosmetics
G. Health
H. Household, Interior Decoration, Hobby
I. Toys
J. Pet Food
K. Services
L. Electronics, IT Products
M. Textiles, Sports, Footwear, Personal Effects, and Accessories
N. Light Communication, Orientation and Information Systems
O. Shop Interior Furnishings
P. Means of Sales Promotion Services
Q. Promotional POP Gifts
R. Other (prototypes, samples)
S. Green Concepts
T. Comprehensive Store Concepts – Shop Design
2. Integrated In-store Solutions
U. Integrated In-store Campaigns
3. Digital Communication
V. Digital Communication (as implemented at points of purchase)
A single showpiece may enter in a maximum of two categories. The application for the second category is subject to admission fee – please refer to the Showpiece Application section.
Each showpiece must be delivered in a minimum of two copies so that it can be actually put to the market. This does not apply to categories N, O, R, S, T, U and V.
 
Expert Panel of Judges
Showpieces will be judged by an expert panel. The panel is nominated and its expertise guaranteed by the Organiser. The panel is comprised of marketing communication professionals, that is, the representatives of brand goods suppliers and manufacturers, the representatives of retail, designers, graphic designers, architects, creative artists, and the representatives of POP/POS manufacturers.
The expert panel is not open to Competitors’ representatives. 
 
Judging and Judging Criteria
Showpieces will be subject to two-round judging on the pre-defined dates. The first round will be held online, with the panel judging the showpieces through an electronic form on a scale between 1 and 20 points (the top score). The judging criteria depend on the specific category. Category U is judged on a scale between 1 and 35 points (the top score).
In the first round the showpieces will be judged by the information provided on competition cards and by the picture and videos supplied (please refer to Presentation of Showpieces). 
The showpieces advancing to the second round will be determined by the scores received in the first round.
The second round will be held 28 November 20 in the morning, at the exhibition venue where the showpieces will be physically on display. The judges will be evaluating the nominated showpieces through electronic form in their tablets. 
The judging criteria for categories A to U:
1. Aesthetical impression and design 
2. Originality and innovativeness
3. Harmony with the product
4. Technical solution
5. Quality of workmanship
6. Suitability for the point’s of purchase environment
7. Overall impression (in category S: Environmental Sustainability – Materials’ Capacity for Recycling)
 
The judging criteria for category V:
1. Strategic solution (The way the communication develops the ATL/BTL communication and/or sets the mechanics the message is consumed.)
2. Creative solution (The way the product’s key message or benefit is dramatised.)
3. Execution (Can the campaign’s results be quantified in higher sales, visitors or awareness and popularity of the brand?)
4. Results (The project's overall impression in terms of visual aspects and materials.)
 
The judging criteria for category X:
1. Aesthetical impression and design (HW originality, the graphic design of the user environment)
2. Originality, innovativeness (responsiveness to modern trends, innovative use,
timelessness)
3. Harmony with the product (relevance to the product/service)
4. Technical solution (multi-platform nature, stability, speed)
5. Workmanship quality (user-friendly environment, experience)
6. Suitability for business environment (capacity to be actually deployed and used, mounting
options and HW dimensions, HW robustness and simplicity, the intuitiveness of application)
7. Overall impression (HW and SW impressions combined)
 
For a category to be opened and judged, a minimum of two showpieces need to be entered. If equal score is received, the showpieces are awarded the same place, with no drawing of lots or the application of an additional rule to determine the standing. In each category the winner is the showpiece that receives the highest score.
The showpiece winning in category R may not receive the Absolute Winner Award.
 
Application
Eligible for application is any showpiece executed in the period from 1 January of the previous year to 31 October of the current year.
Admitted will not be any showpiece that has been admitted in previous years.
To apply with their showpieces, competitors need to duly fill in the registration form (the ‘Application’). The Application is available on the competition’s website and needs to be submitted electronically, along with print-quality pictures.
A single showpiece may only compete in a maximum of two categories. The application for the second category is subject to full regular application fee. A separate application needs to be filled in for each category.
 
Application fee for all categories except category Q. Promotional POP Gifts: 
First showpiece: CZK 11,000
Second and third showpieces: CZK 10,000
Fourth and every other showpiece: CZK 9,000
 
Application fee for category Q. Promotional POP Gifts:
First showpiece: CZK 9,000
Second showpiece: CZK 8,000
Third showpiece: CZK 7,000
Fourth and every other showpiece: CZK 5,000
 
The prices are without VAT. POPAI members are eligible for 50% discount off the total registration fee.
 After receiving an application, the Organiser makes out the advance payment invoice or regular invoice for the registration fee. Filling in and sending the application, the Competitor firmly enters the competition and undertakes to pay application fee (the fee is non-returnable, even if the applicant chooses not to take part).
 
Presentation of Showpieces
In the first round showpieces are presented electronically on competition cards (and as described in applications) and also as shown in photographs (a set of campaign .jpg photographs in 150 DPI print-quality at minimum – maximum file size 10 MB). Photographs can be accompanied with a YouTube-compatible video of up to 2 minutes (maximum file size 200 MB) supplied through a link or delivered through www.uschovna.cz or other similar website to popai@popai.cz.
The competition cards, photographs and videos submitted to the panel of judges may not show the name of either the author or the applicant.

For the second round the showpieces will be physically put on display at the venue of the competition exhibition.
The showpieces displayed at the exhibition for the panel’s judgement will be identified by competition cards without the name of either the author or the applicant. Competition cards with full identification will be added to showpieces when the judgement is over. Also, the showpieces subject to judgement may not include any logo or name of the project’s author or applicant and this also applies to any video that may be part of the showpiece. 
Showpiece descriptions will now have room for a QR code, allowing exhibitors to inform visitors of the details of their showpieces remotely. Your QR code can refer to any web space where you wish to present your showpiece to the public, such as a YouTube video or a web-hosted photo gallery. QR codes will be part of the competition cards that will be added to showpieces after the expert panel’s judgement.
If interested in this option, the Competitor must send its QR code as part of its photogallery supplied for the showpiece or at a later time to popai@popai.cz. (You can find a fast QR code generator HERE.)
If for technical reasons it is impossible to put a showpiece on display at the exhibition, there is the option to present the showpiece on A2-format panels or panels of a different format agreed with the Organiser or LCD screens. Presentation on A2 panels is mandatory in category U. Integrated In-store Campaigns with the possibility of adding a physical sample of the project?
The Organiser may not be held liable for any theft of or damage to any showpiece. 
The winner-announcement and prize-giving ceremony will be part of the gala night of the competition.
 
Awards
· Category Winner – the top score in the category
· Absolute Winner – the absolute top score
· Creativity Award – the top aggregate score for criteria 1 and 2
· Best Material and Technology Innovation Award – the top aggregate score in criteria 2, 4 and 5
· Best Paper-based POP Award – the top score in paper-based POPs. 
·  The second and the third places will be announced in each category using the score ranking. 
 
Information on 2024 POPAI Awards Competition
Venue: O2 universum, Českomoravská 2345/17, 190 00 Prague 9 – Libeň, www.o2universum.cz

Important Dates:
· 16 October 2024 – deadline to submit applications
· 11 November 2024 – deadline to pay application fees
· 27 November 2024 – deadline to deliver showpieces to the venue as instructed by the Organiser
· 28 November 2024 – competition exhibition, judgement by expert panel (from 9.00 to 12.00), results announced after the conference programme is over 
· 28 November 2024 after 23.00 – showpieces to be transported from the venue as instructed by the Organiser; all showpieces need to be away from the venue by 5.00 on 29 November.

